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SILABUS MEDIA HUMAS

1. Pengantar & Ruang Lingkup Media Humas

2. Definisi, Tujuan, Tugas, Fungsi PR, Citra dan Opini Publik

3. PR Tools ( Media PR) + Bentuk-Bentuk Media PR

4. Jurnal Internal - Press Release & Majalah Dinding

5. Company Profile, Annual Report, Pidato

6. Presentasi Tugas Kelompok

7. Majalah, Koran, Newsletter

8. UTS
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SILABUS MEDIA HUMAS

9. Jurnal Eksternal

10. Proposal dan House Journal

11. Media Audio Visual

12. MICE part I

13. MICE part II

14. Sponsorship

15. Public Relations on the Net

16. UTS
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What in your mind for the first time ?



What is public relations ?
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Important points !
• PR is much more than a

news release.
• At the core, PR is a

strategic function
managing image and
reputation.

• PR rounds out your
marketing toolbox.

• PR is more credible than
advertising

• PR efforts can be tracked.
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DEFINISI PUBLIC RELATIONS !

Frank Jefkins

 Public relations is a system of communication
to create a good will.

John E. Marston

 Public relations is planned, persuasive
communication designed to influence
significant public.
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DEFINISI PUBLIC RELATIONS !

IPR (Institute of Public Relations)

 PR adalah keseluruhan upaya yang dilakukan secara
terencana dan berkesinambungan dalam rangka
menciptakan dan memelihara niat baik (good will) dan
saling pengertian antara suatu organisasi dengan
segenap khalayaknya.
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TUJUAN PUBLIC RELATIONS

Menciptakan pemahaman
(mutual understanding) antara
perusahaan dan publiknya

Corporate Image

Image corporate (Corporate
Social Responsibility)

Membentuk opini publik yang
favourable

Membentuk goodwill dan
kerjasama
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PEKERJAAN PR

Publication & Publicity

Events

News

Community Involvement

Identity Media

Lobbying

Social Investment
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RUANG LINGKUP MEDIA PR

Media press

Audio Visual

Radio

Televisions

Exhibitions

Printed material

Sponsored books

Direct mail

Spoken word

Sponsorship

House journals

House style

Corporate identity

Etc.
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