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= Abstract. This design aims to design a typical regional food packaging design, namely Kalua
- Jeruk which is attractive and follows food labeling rules to develop the potential of 8mall, and
o Medium Micro Enterprises (MSMEs), especially in the culinary field. This design uses
z qualitative research using observation methods. The data source used in the study was an
A interview with respondents related to good packaging design for regional specialties as well as
R interviews of the MSMEs concerned. In addition, observations are used to observe the making
process of Kalua Jeruk in one of the MSMESs. The steps taken in this design are to observe the

K ‘process of making Kalua Jeruk, analyze the results of interviews, and design e good packaging
| for it. Based on the analysis of data, it was concluded that the aeed o package designs that are
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H interview with respondents related to good packaging design for regional specialties as well as
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E Abstract. This design aims to design a typical regional food packaging design, namely Kalua
] Jeruk which is attractive and follows food Jabeligg mules to develop the potential of Small, and
4 Medium Micro Enterprises (MSMEs), especially in the colinary field. This desizn vses
| qualitative research using observation methods. The data somrce used in the smdy was an
H interview with respondents related to good packaging design for regional specialties as well as
- interviews of the MSMEs concerned. In addition, observations are used to observe the making
B process of Kalua Jequk in one of the MSMEs. The steps taken in this design are to observe the
3 process of making Kalua Jemk. analyzs the results of interviews, and design a good packaging
- for it Based on the analysis of data, it was concluded that the need to package designs that are
9 attractive, informative, and follow food Jaheling rules to improve the product image and
4 consumer purchasing power. Moreover, Kaluz Joruk has a uniqueness that is made from
H processed Pomelo peel with heraditary recipes. The recults of this design can be used as 2
| reference for the design of packaging, especially for culinary products to develop the potential
N of MSMESs in the Creative Industries.
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i A typical culinary area can be said to be the identity of an area since long ago because it can reflect the J#rite down the conclusion of your research in the
g culture of the area. Bandung Regency area is an area in West Java Province that is rich in culinary abstract explicitly
] tourism. This is certainly interesting because culinary tourism in the Bandung Regency area comes from
p the abundant natural potential that the area has. So that many Micro Small and Medium Enterprises What impacts can your research bring? Please
Z (MSMES) in the Bandung Regency area utilize the surrounding natural products and then process them state in brief and concise
A into special foods to be used as souvenirs for visiting tourists. One of the famous areas in Bandung
2] Regency whose residents take advantage of many natural products 1s Pasir Jambu District in the Crwidey €7 Reply ¥ Resolve
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Crwidey region. Regional culinary specialties can also develop the potential of MSME entrepreneurs to
advance the culinary sector in the creative industry. In West Java, the culinary field is among the top
three subsectors that are growing rapidly in the creative economy with a total of 26 4% [14]. When it
comes to tourist destinations in the West Java area, especially Bandung Raya, tourists are very
enthusiastic to do culinary tours by trying various regional specialties [16]. Therefore, regional cuisine
can highlight the culture and can introduce the culture of an area to tourists who come to the area. The
use of design concepts on regional food packaging is one of the factors that can attract an audience. In
this case, MSME entrepreneurs who sell Kalua Jeruk generally do not have a design concept for the
packaging. They still use packaging from thick plastic matenals without bemng given any mformation.
Some previous research or design that discusses packaging design includes visual cultural expression of (]
MSMEs (Small and Medium Enterprises) through packaging desizn written by Mogh. Junaidi H Faruk
HI‘ Long Lastero S and Yasgaf Amir P [1]. Analysis of the Influence of Product Packaging Hissing
L Store Envi Conductivity, Product Display Quality on Impulsive Buying Decisions Comments
by Vita Dhamena. SAB [2], then The Influence of Packaging Promotion and Design on Langsat White o
S s Do i i s G, T oot | @ T
in The Current Context by Benny Rabuaiian Noviadii [4], and The Demand Design on Packaging five (5) prevlcups etearchet valsed i your
mmﬁxﬁﬂ has uﬁﬁﬁ; :gﬁ;:;i D&?ﬁﬁﬁﬁ research, and describe how your research extend
as amedium te develop Micro. Small, and Medium Enterprises (MSMEs) 1n the culinary sector.

or different from the previous researches.

Kalua Jeryk is a typical food from Pasis Jamby District area in Ciwidey area, southern Bandung §7 Reply {7 Resalve
Regency. This food is mn the form of sweets processed from the mside of the white Pomelp peel or hd
albedo, which can be seen in figure 1. The processing process is quite long, starting from cutting the

young grapefruit, then the separation between the inner skin or Albedo with the flesh of the fruit, then

the Albedo is soaked in lime water so that the bitter taste contained in the albedo disappears. The soaking

process takes approximately overnight. After the soaking process in lime water, continued soaking in

boiling sugar water. Then the albedo is cut into pieces and given fruit flavorings. This fruit flavering 1s

represented by the colors found in Kalua Jequk. such as the original taste or sugar flavor represented in
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Figure 1. Pomelo fruit or albedo fruit
meat is the main raw material for
making Kalua Jeruk

Packaging design is a creative design that connects the shape, structure, matenal, color, product imagery,
typography, and other design elements with product information so that the product can be marketed.
Packaging is used to wrap, protect, ship, dispense, store, identify and differentiate a product in the
market. The purpose of packaging design is to meet marketing objectives by cos icati ion
about the product to consumers. The function of packaging is not only as a product protector, but the
packaging must also be able to sell products in it [13]. The safety of a package is also very important,
especially in the packaging of food products. Food safety can be seen in packaging materials that do not
harm these foods and can protect food from toxins and bacteria during distribution and storage. This is
to ensure the quality of food is maintained properly [5]. Packaging design is one of the factors that must
be considered i the sale of products. Graphic elements in the packaging design canbesad tobe the  Comments - X
determinant of the attractiveness or not of a package in the eyes of consumers. Packaging design can

convince s0 that consumers are d to buy the product [2]. Packaging design is also o Icobest22 April 17,2022

a means to convey the message so that the message can be remembered by the audience. Therefore, the [The last paragraph should include purpose and
packaging design must be informative, communicative, and affect consumers. Designing packaging brief method of your research explicitly

designs on regional specialties 1s also one of the efforts to increase the potential of Small and Mediom £1Reply ¥ Resolve
Micro Enterprises in the Culinary field. The existence of this creative process is also considered capable o T
of improving the image of local products to be better known to the wider community. This is because
Kalua Jeruk has become a regional identity, especially the Ciwidey area which holds firm for generations
of concoctions until now.

2. Method

This approach in design uses qualitative analysis with observation methods to collect data on the entire
processing of Kalua Jeruk as well as observations of interactions between MSME entrepreneurs and
consumers, to the reaction of prospective buyers when looking at packaging from Kalua Jeruk. The
observation method is carried out using non-participant observation methoeds. Another method used is
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; 2. Method
7 [This approach in design uses qualitative analysis vith observation methods to collect data on the entire .
| processing of Kalua Jgruk as well as observations of interactions between MSME entrepreneurs and
K consumers, to the reaction of prospective buyers when looking at packaging from Kalua Jemuk. The
2] observation method is carried out using non-participant observation methods. Another method used is Comments T *
2 an open interview conducted on 15 respondents to find out their opinions about the existing Packaging . o
- of Kalua Jgryk and their opinions about good and attractive packaging. The use of qualitative analysis o ;;obehﬁZfdAdpnl WZ' 20?_2} T
= aims to collect data in the form of words and images that are not numbers. These data can be collected m:: :u ‘esm teds[.’m Aty an e:p I: hy =
- through interviews, records from field observations, photos, videotapes, and documentation. [7] ;“Z mﬂeﬂ:: ;;Tj;:m';‘:u:;rr::::r(:" o
b The data sources in this design are primary and secondary data. Primary data mn the form of interviews H '
- in the form of personal communication with the manager of one of the MSMEs that produces and €1 Reply ¥ Resalve
A markets Kalua Jeruk. The interview method is a data collection technique by asking questions directly -
] by the interviewer or data collector to the respondent to collect data and information from the respondent
] which will then be recorded and analyzed [8]. Personal ation with the of one of
] the MSMEs is related to the process of making Kalua Jeruk from the initial stage to the packaging stage,
é
f
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techniques. Secondary data sources are obtained from documentation results as well as library reviews.
Documentation can be in the form of photographs during observation of the field, while library reviews
can be in the form of books and journals whose discussions approach the topic to be studied.
3. Discussion and Results [y
3.1 Kalua Jeruk -
Kalua Jgruk was originally made by a resident from Ciwidey named Mrs. Enih Sutinah in 1925. She
was the one who continued her kalua jequk recipe for generations to his family until it developed into a Comments T x
special food that was widely sold to be used as souvenirs typical of Ciwidey. Kalua Jeryk 1s sweet from
the processed inside of the white Pomelo peel or Albedo. The albedo is processed using hereditary o Jeobest22 April 17, 2022
recipes and then packaged using thick plastic materials. Kalua Orange is made without the use of Resuits and Discussion
preservatives and is completely purely handmade. This is one of the advantages of Kalua Jgruk. So that €1 Reply ¥ Resolve
Kalua Jeruk has an expiration period of 30 days after it is finished processing and packaged. This sweet
has several vaniants of the taste of fruits. Each flaver vanant has a color that represents that taste. It 1s i;zbﬁf i describe the results of your research
these colors that make this sweet look unique. The flavor variant generally consists of the taste of palm explicity. ¥

3983 words

sugar which is dark brown, the taste of mgcha is light brown, the taste of strawberries is pink, orange
oranges, green melons, and yellow durian. Generally, Kalya Jeruk sellers offer selling prices according
to the amount of weight of Kalua Jgmuk to be purchased. If you want to buy as much as 1 kilogram then
the price 1s Rp. 50.000, if you want to buy 1/2 Kilogram then the price 1s Rp. 25.000 and for 1/4 Kilogram
it costs Rp. 12.500. These prices can consist of 1 flavor variant or a mixture of all flavor variants.

3.2 Packaging Design

As one way to increase consumer interest and develop the potential of MSMEs, it takes designing
packaging designs for Kalua Jemik food that looks unique and attractive but are still by applicable
packaging rules. Packaging design is a creative design that associates shape, structure, material, color,
product imagery. typography, and design elements with product information so that the product can be
marketed [6] Packaging is one of the fields in visual communication design that has many special
provisions because of its functions that are directly intended for consumers, mcluding engineering,
creative. communication. and marketing provisions that must be poured into visual language. Packaging
is part of a product that is facing consumers and can attract consumers. Packaging can be said to be good
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Documentation can be in the form of photographs during observation of the field, while library reviews
can be in the form of books and journals whose discussions approach the topic to be studied.
3. Discussion and Results
3.1 Kalua Jeruk
Kalua Jemuk was originally made by a resident from Ciwidey named Mrs. Enib Sutinah in 1925, She
was the one who continued her kalua jeguk recipe for generations to his family until it developed into a Comments - x
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the processed mside of the white Pomelo peel or Albedo. The albedo is processed using hereditary
recipes and then packaged using thick plastic materials. Kalua Orange is made without the use of
preservatives and is completely purely handmade. This is one of the advantages of Kalua Jeuk. So that
Kalua Jgruk has an expiration period of 30 days after it is finished processing and packaged. This sweet
has several variants of the taste of fruits. Each flavor variant has a color that represents that taste. It is
these colors that make this sweet look unique. The flavor variant generally consists of the taste of palm
suga.(w]nd:usdarkbmwn_ﬂ:ela;tenfmhalshghthmwn,ﬂielaﬁeofmwbﬂnﬁlspmk,mauge
oranges, preen melons, and yellow durian. Generally, Kalua Jeruk sellers offer selling prices according
to the amount of weight of Kalua Jeguk to be purchased. If you want to buy as much as 1 kilogram then
the price is Rp. 50.000, if you want to buy 1/2 Kilogram then the price is Rp. 25.000 and for 1/4 Kilogram
1t costs Rp. 12.500. These prices can consist of 1 flavor varniant or a mixture of all flavor variants.

3.2 Packaging Design

As one way to increase consumer interest and develop the potential of MSMEs, it takes designing
packaging designs for Kalua Jeryk food that looks unique and attractive but are still by applicable
packaging rules. Packaging design is a creative design that associates shape, structure, matenal, color,
product imagery., typography, and design elements with product information so that the product can be
marketed [6] Packaging is one of the fields in visual communication design that has many special
provisions because of ifs funchons I.hal are dl(eclly intended for consumers, including engineering,
Creative, that must be poured into visual language. Packaging
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Figure 11. 3Dimensional Mockup Display Kalua Jeruk
Packaging Design

4. Conclusion

Regional culinary specialties can highlight the culture and introduce the culture of the area to people
who enjoy the cwisine. One way to attract consumers to enjoy the culinary is to have a design concept
on the food packaging. Kalua Jerk is known as a food in the fom of sweets that develop in the Ciiidey.
area of Bandung Regency. In this case, MSME entrepreneurs who sell Kalua Jenys generally do not
}:me 2 design concept for the packaging. They still use packaging from thick plastic materials without
ven any information. The desizn of this packaging design uses pattems as the basic concept,
'hen he colors nsed also use colors that represent the flavor variants of Kalua Jepyk. The layout used is
3 type of center point layout and uses photos of Kalua Jeruk producte. The type of typography used is
Alphaking which presents a relaxed, flexsble and legible impression. The communication strategy used
in this design is the AIDA model (Attention, Interest, Desire, and Action) and uses a type of Standing
Pouch packaging based on almminum foil equipped with a zipper lock The design Tesults of this
packaging design are presented in the 3D (3 Dimensional) form of packaging mockups.
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- Abstract. This design aims to desiga a typical regional food packaging design, namely Kaluz
7 Jesuk which is attractive and follows food Jabsling rules to develop the poteatial of Small, and
. Medivm Micro Enterprises (MSMEs), especially in the culinary field This desizn uses
= qualitative research. The data source used in the study was an interview with one of MSME
- Kalua Jeruk entrepreneurs and respondents related to good packaging design for regional
4 specialties Tn addition, abservations are used to observe the making pracess of Kalua Jeruk. The
i steps taken in this design are to observe the process of making Kalua Jeguk, analyze the results
- of interviews, and design a good packaging for it Based on the analysis data, it was concluded
A that need to package designs are attractive, informative, and follow food lghgling rules to
B improve the product image and consumer purchasing power. Moreover, Kalua Jeruk has a

uniqueness that is made from processed Pomelo peel with hereditary recipes. The result of this
, design is in the form of a 3-Dimensional Kalua Jeryk packaging design mockup which is
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S Abstract. This design aims to design a typical regional food packaging design, namely Kalua Comments - x
5 Jeryk which is attractive and follows food Jabeling rules to develop the potential of Small, and
] Medium Micro Enterprises (MSMEs), especially in the culinary field. This design bses o -
4 qualitative research. The data sousce used in the study was an interview with one of MSME
5 Kalua Jeruk entrepreneurs and respondents related to good packaging design for regional
§ specialties. In addition, cbservations are used to observe the making process of Kalua Jgruk, The
Z steps taken in this design are to observe the process of making Kalua Jeruk, analyze the results
H of interviews, and design a good packaging for it. Based on the analysis data, it was concluded
i that need to package designs are attractive, informative, and follow food labsling rules to
B improve the product image and consumer purchasing power. Moreover, Kalua Jeruk has
3 uniqueness that is made from processed Pomelo peel with hereditary recipes. The result of this £] Reply ¥ Reopen
N design is in the form of a 3-Dimensional Kalua Jgrgk, packaging design mockup which is
i expected to be a reference for packaging design, especially for developing the potential of
Z MSME: in the culinary field in the creative iydustries) )
- =
-
A Keywords: Packaging Design, Creative Industries, Kalua Jeryk, Culinary
5
; 1. Introduction
7 A typical culinary area can be said to be the identity of an area since long ago because 1t can reflect the
7] culture of the area. Bandung Regency area is an area in West Java Province that is rich in culinary
o

tourism. This is certainly interesting because culinary tourism in the Bandung Regency area comes from
the abundant natural potential that the area has. So that many Micro Small and Medium Enterprises

& 31°C Berawan

Insert  Design

o .. P Find -
- . - | A R
D Segoe Ul 0 A A Aa T || AaBbCeDe AaBbCeDC AaBbC¢ AaBbCcl /—\a |'_") AaBbCcC AaBbCcD:c AaBbCeDt 2_Replace
N wac

Paste - . = i sis [=

e rormatpainter B 1 U 7 e X X = TNormal TNoSpac.. Headingl Heading2  Title Subite  Subtle Em... Emphasis < | oo

Clipboard ] Font ] Paragraph ] Styles ] Editing ~

5 (B SRR RN AR SRR TR ON RO -EI I RN SRR RS [ RIS XS~ XN R = ER S CIRVIC SRR S AR -
- packaging_ They still use packaging from thick plastic materials without being given any information
A Some previous research or designs that address packaging design are used as references to be the basis
] of theory and to look at ideas and opinions about theories that have been analyzed in previous research.
© This reference includes “The Visual Cultural Expression of SMEs (Small and Medium Enterprises)
- Through Packaging Design” written by Mogh, Jugaidi H., Faruk HT, Logg Lastore S, and Yasraf Amic
- P. explain that packaging design is 2 product expression that can be achieved through a creative process
- that can communicate emotions, culture, social, peychological, and product i to n
- through a collaboration betiween the physical and visual elements of the packaging [3) VieDhametz ) Comments - x
i in her journal explains that packaging design is one of the most important factors in product sales.
- Graphic elements in packaging desiga can determine whether the packaging is attractive or aot in the -
] eyes of consumers [4]. Described by Mogh, Junaidi Hidavar and Eaza Wahmugds in their joumal that @
H packaging must be able to convey messages through informative communication, as well as

] communication between sellers and buyers. Packaging is also not oaly a container for the product, but
the packaging must be able to sell the product [5]. Benay Rahmawas Noiadji explained in his journal
entitled "Traditional Packaging Design in the Corrent Context’ that the success of packaging
A attractiveness is determined by the zesthetics considered from the beginning of packaging planning
~l begause, basically packaging must contain an aesthetic value in harmony between the shape and
arrangement of graphic elements without removing the impression of the type, characteristics, and
properties of the produet [6]. Miao Nig in his research explained that desigaers should focus on the
consumer experience and be able o analyze the consumption factors from consumer perspectives so

€ Reply ¥ Reopen

b that they can design packaging according to market aceds [7). Based on some of the references described
; earlier, this design has differences from some of the research or design that has been mentioned earlier
b because this desiga is about designing a good packaging design by the labeling rules for culinary
I specialtics of the Kalua Jgqu foud area from the Ciwidey area of West Java as eac of the media to
B develop Micro, Small, and Medium Eaterprises (MSMES) in the creative industry. [According to the
| Ministry of Tourism and Creative Economy Republic Indonesia, the scope of the creative industry
= includes 13 sub-sectors. The sub-sectors coasist of advertising, the art goads market, crafiz,
| design, fashion, video, film and photography, interactive games, music, performing arts, publishing and
2 printing, computer services and software, broadcasting, research and development, and the Jast subsector
N is culinary [8].
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- in Kalua Jgruk, such as the original taste or sugar flavor represented in white, strawberries represented
7l in red, durian is represented in yellow, melon is represented in green. palm sugar taste is represented in
7 brown and orange flavor is tepresented in orange color. In its packaging, generally, MSME
i entrepreneurs who sell Kalva Jeruk still use thick clear plastic materials for their packaging without
| containing any information. While good is that contains i about the
] product and follows the applicable packaging rules. Albedo which is the main raw material for making
) Kalua Jeruk can be seen in figurell.

-

-

-

] Figure 1. Albedo which is the main
. raw material for making Kalua Jeruk
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Z Figure 1. Albedo which is the main
» raw material for making Katua Jersk
Z Packaging design is a creative design that connects the shape, structure, material, color, product imagery,
7 typography, and other design elements with product information so that the product can be marketed.
] Packaging is used to wrap, protect, ship, dispense, store, identify and differentiate a product in the
9 market. Packaging design aims to meet marketing objectives by communicating information about the
A product to consumers. The function of packaging is not only as a product protector, but the packaging
= must also be able to sell products in it. The safety of a package is also very important, especially in the
i packaging of food products. Food safety can be seen in packaging materials that do not harm these foods
a and can protect food from toxins and bacteria during distribution and storage. This is to ensure the
5 quality of food is maintained properly [5]. Packaging desiga is one of the factors that must be considered
z in the sale of products. Graphic element: in the packaging design can be s2id to be the determinant of

- the aftractiveness or not of a package in the eyes of consumers. Packaging design can coavince
n 50 that are d to buy the product [2]. Packaging design is also a means

- 1o convey ige 2o that th gecanb bered by the audience. Therefore, the packaging
E design must be informative, communicative, and affect consumers. Designing packaging designs on

| regional specialties is also one of the efforts to increase the potential of Small and Medium Micro
5 Enterprises in the Culinary field. The existence of this creative process is also considered capable of

Z improving the image of local products to be better known to the wider community. This is because Kalua
= Jsngk has become a regional identity, especially the Giyigdgy area which holds firm for generations of

Z concoctions uatil now. The design of this packaging design uses qualitative research methods with data CemmERiS - %
S collection methods in the form of interviews and observations with eatrepreneurs of one of the Kalua

R ek MSMEs in Giwidey, and the Kalua Jggyk consumers. The qualitative method was chosen because =
& it is needed to dig deeper and detailed information about Kalua Jeruk from MSME entrepreneurs as well 0 [

i as information from the point of view of kalua jegyk consumers themselves about the packaging
B currently used.
= €Reply 3 Reopen
L
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-] 2. Method
B This spproach in design uses qualitative amalysia with data collection methods in the form of () | ~omymants - x
observations and interviews to collect data on the processing of Kalua Jemul and observation of
. interactions between MSME entrepreneurs and consumers, these observations are related to the reaction =
? of prospective buyers when looking at the packaging of Kalua Jguk. The use of qualitative analysis 0 |
] 2ims to collect data in the form of words and images that are not numbers. This data can be collected
b through interviews, records from field observations, photographs, video recordings, and i
] [9]. The observation method is carried out using non-participant observation methods. Ancther data
b collection method used is an open interview conducted with the manager of one of the MSMEs that £ Reply &7 Reopen
7 produces Kalua Jeruk. The interview in the form of personal communication with the manager of one
" of the MSMEs will focus on how the process of making Kalua Jegyls to the packaging process then
5 related to the packaging used today and the efforts that have been made to increase consumer interest.
- Other interview methods were addressed to respondents of 15 Kalua Jggulk consumers at the store to find
- out their opinions about the Kalua Jeuk packaging that is now used and their opinions about what kind
~ of packaging is good and attractive. The interview method is & data collection technique by asking
- questions directly by the interviewer or data collector to the respondent to collect data and information
- from the respondent which will then be recorded and analyzed [10]. Furthermore, the results of the
Z interview with the respondents will be concluded and then used as one of the references for the design
- of the Kalua Jgrpk packaging design. Other data sources are obtained from the results of documentation
Z and library reviews. Documentation can be in the form of photos during observations in the field, while
i library reviews can be in the form of books and journals whose discussions approach the topic to be
] studied_
] 3. Results and Discussion -
. 1
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- out their opinions about the Kalua Jequk packaging that is now used and their opinions about what kind
~ of packaging it good and attractive. The interview method is 2 data collection technique by aking
- questions directly by the interviewer or data collector to the respondent to collect data and information
- from the respondeat which will then be recorded and analyzed [10]. Furthermore, the results of the
i interview with the respondents will be concluded and then used as one of the references for the design
- of the Kalua Jerpk packaging design. Other data sources are obtained from the results of documentation
Z and library reviews. Documentation can be in the form of photos during observations in the field, while
B library reviews can be in the form of books and joumals whose discussions approach the topic to be
] studied.
R 3. Results and Discussion )
B T Rl Comments > X
B Kalua Jeruk’s packaging design is designed with a modern concept. At the concept is represented by
- the use of bright colors derived from the color of flavor variants of Kalua Jeruk. The use of patterns o
B consists of drawings of the main raw materials for making Kalua Jeruk with a vector design, this aims
Z to introduce consumers to the main raw materials for making Kalva Jeruk. In this packaging design there £ Reply €7 Reopen
3 is also information about products that contain product names; types of product flavor variants: product
; images; Halal Indonesia logo; net weight of the product; product expiration date; information about the
3 product briefly; product composition; as well as appeals regarding the use of products; logo reusing,
7 reducing, recycling: logo throw gerbage in its place; as well as information about the producers or
B entreprencurs of the Kalua Jeruk MSMEs. This product information is published based cn the labeling
- rules on food packaging which must be clearly stated [12]. The chosen type of this packaging used is
= the Standing Pouch type, this type of packaging can make the packaging design look better when
N displayed on store shelves. In addition, the type of standing pouch packaging uses aluminum foil
= ‘material that can male the product last longer and be protected from dust, bacteria, and direct sunlight.
- The design results of this packaging design are presented in the form of a 3D mockup by showing the
o position of the front and back of the packaging
B 3.2 Discussion
- The discussion section will explain the design process of Kalua Jengk. packaging design. Starting from
e the stage of determining the concept, the design stage to the finalization stage of packaging design.
| Kalua Jepuk is candied from processed inside the skin of white Pomelo or Albedo. Based on the results -
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3. Results and Discussion
2.1 Results

Kalua Jeruk's packaging design is designed with a modern concept. As the concept is represented by
the use of bright colors derived from the calor of Havor variants of Kalua Jeruk. The use of patterns
coasists of drawings of the main raw materials for making Kalua Jeruk with a vector design, this aims
to introduce consumers to the main raw materials for making Kalua Jeruk. In this packaging design there
is also information about products that contain product aames; types of product flavor vasiaats; product
images; Halal Indonesia logo; net weight of the product; product expiration date; information about the
product briefly; product composition; as well as appeals regarding the use of products; logo reusiag,
reducing, recycling; logo throw garbage in ifs place; as well as information about the producers or
entreprenurs of the Kalua Jeruk MSME:, This product information is published based o the labeling
rules on food packaging which must be clearly stated [12]. The chosen type of this packaging used is
the Standing Pouch type, this type of packaging can make the packaging desiza look better whea
displayed on store shelves. In addition, the type of standing pouch packaging uses aluminum foil
‘material that can make the product last longer and be protected from dust, bacteria, and direct sunlight
The design results of this packaging design are presented in the form of a 3D mockup by showing the
position of the front and back of the packagiag.

2.2 Discussion
The discussion section will explain the design process of Kalua Jomk packaging design. Starting from
the stage of determining the concept, the desiga stage to the finalization stage of packaging design.
Kalua Jgmk is candied from processed inside the skin of white Pomelo or Albedo. Based oa the results
of personal communication with one of MSME Kalua Jeruk eatrepreneurs, Albedo is processed using
hereditary recipes and then packaged usiag thick plastic materials. Kalua Jeruk is made without the use
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area of Bandung Regency. Tn this case, MSME entreprenenrs who sell Kalua Jemuk generally do not
have a design concept for the packaging. They still use packaging from thick plastic materials without
being given any information. The design of this packaging design uses patterns as the basic concept,
then the colors used also use colors that represent the flavor variants of Kalua Jepyk. The layout used is
atype of center point layout and uses photos of Kalua Jepuk products. The type of typography used is
‘Alphgkind which presents a relaxed_ flexible and legible impression. The communication strategy used
in this desiga is the AIDA model (Attention, Interest, Desire, and Action) and uses a type of Standing
Pouch packaging based on alumimum foil equipped with a zipper lock. The design results of this
packaging design are presented in the 3D (3 Dimensional) form of packaging mockups.
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4. Conclusion
- Regional culinary specialties can highlight the culture and introduce the culture of the area to people
- who eajoy the cuisine. One way to attract consumers to enjoy the culinary is to have 2 desiga concept
a on the food packaging. Kalua Jenl is knovwa as a food in the form of sweets that develop in the Giwidey,
] area of Banduag Regency. In this case, MSME entrepreaeurs who sell Kalua Jegyls generally do not
” have 2 design concept for the packaging. They still use packaging from thick plastic materials without
e being given any information. The design of this packaging design uses patterns as the basic concept,
- then the colors used also use colors that represent the flavor variants of Kalua Jeryk, The layout used is
] a type of ceater point layout and uses photos of Kalua Jesyks products. The type of typography used is
H 'Alghakind' which pretents 2 relaxed, flexible and legible Th trategy used
| in this design is the ATDA model (Attention, Interest. Desire, and Action) and uses a type of Standing
4l Pouch packaging based on aluminum foil equipped with 2 zipper lock. The desizn results of this
| packaging design are presented in the 3D (3 Dimensional) form of packaging mockups.
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Packaging Design as a Media for Developing the Potential of
Small and Medium Micro Enterprises (MSMES) in the
Culinary Sector Typical of the Region in the Creative Industry
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Abstract. This design aims to design a typical regional food packaging design, namely Kalua
Jeruk which is attractive and follows food labeling rules to develop the potential of Small, and
Medium Micro Enterprises (MSMEs), especially in the culinary field. This design uses
qualitative research using observation methods. The data source used in the study was an
interview with respondents related to good packaging design for regional specialties as well as
interviews of the MSMESs concerned. In addition, observations are used to observe the making
process of Kalua Jeruk in one of the MSMEs. The steps taken in this design are to observe the
process of making Kalua Jeruk, analyze the results of interviews, and design a good packaging
for it. Based on the analysis of data, it was concluded that the need to package designs that are
attractive, informative, and follow food labeling rules to improve the product image and
consumer purchasing power. Moreover, Kalua Jeruk has a uniqueness that is made from
processed Pomelo peel with hereditary recipes. The results of this design can be used as a
reference for the design of packaging, especially for culinary products to develop the potential
of MSMESs in the Creative Industries.
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1. Introduction

A typical culinary area can be said to be the identity of an area since long ago because it can reflect the
culture of the area. Bandung Regency area is an area in West Java Province that is rich in culinary
tourism. This is certainly interesting because culinary tourism in the Bandung Regency area comes from
the abundant natural potential that the area has. So that many Micro Small and Medium Enterprises
(MSMEs) in the Bandung Regency area utilize the surrounding natural products and then process them
into special foods to be used as souvenirs for visiting tourists. One of the famous areas in Bandung
Regency whose residents take advantage of many natural products is Pasir Jambu District in the Ciwidey
area. Kalua Jeruk is a special food that is a superior product from the Ciwidey area. Kalua Jeruk is
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processed from Pomelo fruit taken from the inner skin when it is young. As a typical regional culinary
product, of course, it must be better known to the wider community, especially people outside the
Ciwidey region. Regional culinary specialties can also develop the potential of MSME entrepreneurs to
advance the culinary sector in the creative industry. In West Java, the culinary field is among the top
three subsectors that are growing rapidly in the creative economy with a total of 26.4% [14]. When it
comes to tourist destinations in the West Java area, especially Bandung Raya, tourists are very
enthusiastic to do culinary tours by trying various regional specialties [16]. Therefore, regional cuisine
can highlight the culture and can introduce the culture of an area to tourists who come to the area. The
use of design concepts on regional food packaging is one of the factors that can attract an audience. In
this case, MSME entrepreneurs who sell Kalua Jeruk generally do not have a design concept for the
packaging. They still use packaging from thick plastic materials without being given any information.

'Some previous research or design that discusses packaging design includes visual cultural expression of
MSMEs (Small and Medium Enterprises) through packaging design written by Moch. Junaidi H., Faruk
HT, Lono Lastoro S and Yasraf Amir P. [1]. Analysis of the Influence of Product Packaging Hissing
Uniqueness, Store Environment Conductivity, Product Display Quality on Impulsive Buying Decisions
by Vita Dhameria, SAB [2], then The Influence of Packaging Promotion and Design on Langsat White
Sariayu Purchase Decisions written by Heny Herawati and Muslikah [3], Traditional Packaging Design
in The Current Context by Benny Rahmawan Noviadji [4], and The Demand Design on Packaging
Design by Miao Nie [5]. This design has differences from some of the research or design that has been
mentioned earlier because this design discusses the design of packaging designs for regional specialties
as a medium to develop Micro, Small, and Medium Enterprises (MSMES) in the culinary sector. \

Kalua Jeruk is a typical food from Pasir Jambu District area in Ciwidey area, southern Bandung
Regency. This food is in the form of sweets processed from the inside of the white Pomelo peel or
albedo, which can be seen in figure 1. The processing process is quite long, starting from cutting the
young grapefruit, then the separation between the inner skin or Albedo with the flesh of the fruit, then
the Albedo is soaked in lime water so that the bitter taste contained in the albedo disappears. The soaking
process takes approximately overnight. After the soaking process in lime water, continued soaking in
boiling sugar water. Then the albedo is cut into pieces and given fruit flavorings. This fruit flavoring is
represented by the colors found in Kalua Jeruk, such as the original taste or sugar flavor represented in
white, strawberries represented in red, durian is represented in yellow, melon is represented in green,
palm sugar taste is represented in brown and orange flavor is represented in orange color. In its
packaging, generally, MSME entrepreneurs who sell Kalua Jeruk still use thick clear plastic materials
for their packaging without containing any information. While good packaging is packaging that
contains information about the product and follows the applicable packaging rules.
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Figure 1. Pomelo fruit or albedo fruit
meat is the main raw material for
making Kalua Jeruk

Packaging design is a creative design that connects the shape, structure, material, color, product imagery,
typography, and other design elements with product information so that the product can be marketed.
Packaging is used to wrap, protect, ship, dispense, store, identify and differentiate a product in the
market. The purpose of packaging design is to meet marketing objectives by communicating information
about the product to consumers. The function of packaging is not only as a product protector, but the
packaging must also be able to sell products in it [13]. The safety of a package is also very important,
especially in the packaging of food products. Food safety can be seen in packaging materials that do not
harm these foods and can protect food from toxins and bacteria during distribution and storage. This is
to ensure the quality of food is maintained properly [5]. Packaging design is one of the factors that must
be considered in the sale of products. Graphic elements in the packaging design can be said to be the
determinant of the attractiveness or not of a package in the eyes of consumers. Packaging design can
convince consumers so that consumers are encouraged to buy the product [2]. Packaging design is also
a means to convey the message so that the message can be remembered by the audience. Therefore, the
packaging design must be informative, communicative, and affect consumers. Designing packaging
designs on regional specialties is also one of the efforts to increase the potential of Small and Medium
Micro Enterprises in the Culinary field. The existence of this creative process is also considered capable
of improving the image of local products to be better known to the wider community. This is because
Kalua Jeruk has become a regional identity, especially the Ciwidey area which holds firm for generations
of concactions until now,

2. Method

[This approach in design uses qualitative analysis jwith observation methods to collect data on the entire
processing of Kalua Jeruk as well as observations of interactions between MSME entrepreneurs and
consumers, to the reaction of prospective buyers when looking at packaging from Kalua Jeruk. The
observation method is carried out using non-participant observation methods. Another method used is
an open interview conducted on 15 respondents to find out their opinions about the existing Packaging
of Kalua Jeruk and their opinions about good and attractive packaging. The use of qualitative analysis
aims to collect data in the form of words and images that are not numbers. These data can be collected
through interviews, records from field observations, photos, videotapes, and documentation. [7]

The data sources in this design are primary and secondary data. Primary data in the form of interviews
in the form of personal communication with the manager of one of the MSMEs that produces and
markets Kalua Jeruk. The interview method is a data collection technique by asking questions directly
by the interviewer or data collector to the respondent to collect data and information from the respondent
which will then be recorded and analyzed [8]. Personal communication with the management of one of
the MSMEs is related to the process of making Kalua Jeruk from the initial stage to the packaging stage,
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then also related to the packaging used today and the efforts made today to increase consumer interest.
Another interview was conducted with 10 respondents who are consumers of Kalua Jeruk in MSMEs
who discussed their opinions about the packaging of Kalua Jeruk and then discussed good packaging
design according to the respondents. The interview was also conducted at the Kalua Jeruk store. This
interview technique is intended to get more in-depth and detailed information about respondents'
opinions on the packaging of Kalua Jeruk. The results of interviews with the respondents were concluded
and became a reference for the design of this packaging design. Another primary data is an observation
technique that collects data directly from the field. The observed data can be an overview of attitudes,
behavior, behavior, actions and overall human interaction [9] Observations are carried out to observe
the processing process for packaging Kalua Jeruk and how to promote and interact between MSME
owners and prospective consumers. In this design, the author used non-participant observation
techniques. Secondary data sources are obtained from documentation results as well as library reviews.
Documentation can be in the form of photographs during observation of the field, while library reviews
can be in the form of books and journals whose discussions approach the topic to be studied.

3. DDiscussion and Results

3.1 Kalua Jeruk

Kalua Jeruk was originally made by a resident from Ciwidey named Mrs. Enih Sutinah in 1925. She
was the one who continued her kalua jeruk recipe for generations to his family until it developed into a
special food that was widely sold to be used as souvenirs typical of Ciwidey. Kalua Jeruk is sweet from
the processed inside of the white Pomelo peel or Albedo. The albedo is processed using hereditary
recipes and then packaged using thick plastic materials. Kalua Orange is made without the use of
preservatives and is completely purely handmade. This is one of the advantages of Kalua Jeruk. So that
Kalua Jeruk has an expiration period of 30 days after it is finished processing and packaged. This sweet
has several variants of the taste of fruits. Each flavor variant has a color that represents that taste. It is
these colors that make this sweet look unique. The flavor variant generally consists of the taste of palm
sugar which is dark brown, the taste of mocha is light brown, the taste of strawberries is pink, orange
oranges, green melons, and yellow durian. Generally, Kalua Jeruk sellers offer selling prices according
to the amount of weight of Kalua Jeruk to be purchased. If you want to buy as much as 1 kilogram then
the price is Rp. 50.000, if you want to buy 1/2 Kilogram then the price is Rp. 25.000 and for 1/4 Kilogram
it costs Rp. 12.500. These prices can consist of 1 flavor variant or a mixture of all flavor variants.

3.2 Packaging Design

As one way to increase consumer interest and develop the potential of MSMEs, it takes designing
packaging designs for Kalua Jeruk food that looks unique and attractive but are still by applicable
packaging rules. Packaging design is a creative design that associates shape, structure, material, color,
product imagery, typography, and design elements with product information so that the product can be
marketed [6] Packaging is one of the fields in visual communication design that has many special
provisions because of its functions that are directly intended for consumers, including engineering,
creative, communication, and marketing provisions that must be poured into visual language. Packaging
is part of a product that is facing consumers and can attract consumers. Packaging can be said to be good
if it contains information about products that follow the applicable packaging rules. As in Law No. 18
of 2012 concerning Food section six which contains rules regarding labeling on food packaging.
Labeling on food packaging is mandatory. As for good packaging, it must contain a description such as
the product name; list of materials used; net weight or full net contents; name and address of the party
producing or importing; halal for those required; date and production code; date, month and year of
expiration; distribution permit number for processed food; materials used. All the information must be
written and printed firmly and clearly so that it is easily understood by the public [10].
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Several elements are important elements in packaging design. Among them are the main display,
typography, color, and images or photos. The main display on the packaging is devoted to the provision
of brand identity and all elements included in the packaging labeling rules. This section is the most
important part because it serves to communicate the strategy. marketing of the brand. Therefore, this
main display section needs to be designed attractively to be able to attract consumers. Information about
products can be arranged hierarchically to look better to consumers, can be started from more important
information, namely product name, brand identity, product type, and then followed by other product
information.

3.3 Design Concept

Based on the results of observations and interviews, it can be concluded that Kalua Jeruk already has
packaging, which is packaging made of thick clear plastic. However, the packaging still does not contain
information that is by the packaging labeling rules. Therefore, the author will design a packaging design
for Kalua Jeruk food by taking one of the producers and sellers of Kalua Jeruk. Other design concepts
may include design strategies and marketing communication strategies.

The design strategy in this design began with the idea of design concepts on the packaging. The concept
idea taken is to use kalua jeruk visuals made using vector styles and then made patterns and use the
colors of each variant of the kalua jeruk flavor as seen in figure 2. In addition to representing the flavor
variant, these colors also have a cheerful and sweet impression of Kalua Jeruk can be seen in figure 3.
This packaging also presents an image in the form of a photo of products from Kalua Jeruk so that
consumers can find out the appearance and shape of Kalua Jeruk in the packaging. Furthermore, the
layout concept used in packaging design is a type of center point layout, which is the laying of all
information in the middle position and the information forms a hierarchy. Next is typography, which is
a graphic element that is easy to read and is one of the message presenter elements. The selection of
typography in the design of the packaging hiss using a typeface that has the impression of being simple,
flexible, relaxed, and easy to read. The main type of writing used is, the type "Alphakind" as seen in

figure 4.
. ‘ . ‘ .
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Figure 2. The Shape of the pattern inspired by the main raw

materials for making Kalua Jeruk
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Figure 3. Pallete colors used in this design are derived from colors
that represent the flavor variant of Kalua Jeruk.



ALPHAKIND
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Figure 4. Types of fonts used in this design

The marketing communication strategy used in this design is the AIDA (Awareness, Interest, Desire,
and Action) model. AIDA is a stage of consumer perception when looking at a product [11] and is also
one of the effective ways to convey a message to consumers.
1. Attention: Create a unique packaging design using striking colors
2. Interest: Consumers can be interested in packaging designs that have attractive and unique
designs
3. Desire: Offers practical flavors and packaging designs, as well as regarding manufacturer
contacts that consumers can contact.
4. Action: Consumers will buy the Kalua Jeruk product.
Based on the results of interviews with respondents, it was concluded that they liked the type of Standing
Pouch because it was more practical and more flexible. Therefore, Kalua Jeruk packaging will use a
standing pouch or stand up pouch type packaging made of aluminum foil equipped with a zipper lock.
The selection of this type of packaging so that the packaging can stand upright and look attractive. While
the selection of aluminum foil as the basic material of packaging is so that Kalua Jeruk in it remains
hygienic, resistant to heat and sunlight, it can make the product can last longer. Packaging is also
equipped with safety seal features such as zipper lock to make it more practical and product quality more
maintained and make it easier for consumers to open and close the packaging again, as seen in figure 5.

Figure 5. Aluminum Foil type
packaging is equipped with
zipperlock



3.4 Packaging Design Process
In the design of this packaging design, based on 4 (four) keywords, namely packaging design, creative
industry, Kalua Jeruk, and culinary, the design will focus on these keywords. The following are the
stages of packaging design work for Kalua Jeruk.
e Packaging Concept Ideas
The design of Kalua Jeruk packaging design will be designed within the form of Standing Pouch
packaging. Standing Pouch packaging form has the advantages of being practical, and hygienic and
can be set up on store shelves or storefronts. This packaging design will come with a pattern of
pomelo peel flesh visualized in vector form. This is inspired by the main raw material for making
Kalua Jeruk, namely the flesh of Pomelo peel, which is seen in figure 6.

Figure 6. Pomelo fruit that is
being cut as a pattern reference

e Packaging Sketch

In the packaging design of Kalua Jeruk, there is a writing that contains the main information about
products with large sizes to make them visible. Then underneath there is a picture in the form of a
photo of the product placed in the lower position so that consumers can know the appearance of the
Kalua Jeruk, which can be seen in figure 7.

Figure 7. Packaging design sketch



e Packaging Form

The shape of this standing pouch packaging measures 13 x 20 cm to accommodate the weight of
the product as much as 250 grams. Here is the look on the front view and the back of the standing
pouch packaging for Kalua Jeruk as seen in figure 8. The following is also included for the design
results of the front view and rearview. On the front view, the packaging design is equipped with
information about the product name, product type, product photo, halal logo from the Ministry of
Religious Affairs of the Republic of Indonesia, net weight, product flavor variant, and description
of the product expiration date as seen in figure 9. Furthermore, on the back view, there is a little
information about Kalua Jeruk products, composition, information about the manufacturer, an
appeal to store Kalua Jeruk at room temperature, and equipped with a reduce, reuse, recycle, and
icon throw garbage in place, as seen in figure 10.

Front Back

Figure 8. Standing Pouch
Packaging Form
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Figure 9. Front view Figure 10. Back
of packaging View of Packaging

3.5 Packaging Design Results
The design results of the Kalua Jeruk packaging design are presented in the 3D (three-dimensional) form
of a packaging mockup. Here are the results of the packaging mockup that can be seen in figure 11.



new
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Figure 11. 3Dimensional Mockup Display Kalua Jeruk
Packaging Design

4, Conclusion

Regional culinary specialties can highlight the culture and introduce the culture of the area to people
who enjoy the cuisine. One way to attract consumers to enjoy the culinary is to have a design concept
on the food packaging. Kalua Jeruk is known as a food in the form of sweets that develop in the Ciwidey
area of Bandung Regency. In this case, MSME entrepreneurs who sell Kalua Jeruk generally do not
have a design concept for the packaging. They still use packaging from thick plastic materials without
being given any information. The design of this packaging design uses patterns as the basic concept,
then the colors used also use colors that represent the flavor variants of Kalua Jeruk. The layout used is
a type of center point layout and uses photos of Kalua Jeruk products. The type of typography used is
'Alphakind’ which presents a relaxed, flexible and legible impression. The communication strategy used
in this design is the AIDA model (Attention, Interest, Desire, and Action) and uses a type of Standing
Pouch packaging based on aluminum foil equipped with a zipper lock. The design results of this
packaging design are presented in the 3D (3 Dimensional) form of packaging mockups.
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Abstract. This design aims to design a typical regional food packaging design, namely Kalua
Jeruk which is attractive and follows food labeling rules to develop the potential of Small, and
Medium Micro Enterprises (MSMEs), especially in the culinary field. This design uses
qualitative research. The data source used in the study was an interview with one of MSME
Kalua Jeruk entrepreneurs and respondents related to good packaging design for regional
specialties. In addition, observations are used to observe the making process of Kalua Jeruk. The
steps taken in this design are to observe the process of making Kalua Jeruk, analyze the results
of interviews, and design a good packaging for it. Based on the analysis data, it was concluded
that need to package designs are attractive, informative, and follow food labeling rules to
improve the product image and consumer purchasing power. Moreover, Kalua Jeruk has a
uniqueness that is made from processed Pomelo peel with hereditary recipes. The result of this
design is in the form of a 3-Dimensional Kalua Jeruk packaging design mockup which is
expected to be a reference for packaging design, especially for developing the potential of
MSMEs in the culinary field in the creative industries,

Keywords: Packaging Design, Creative Industries, Kalua Jeruk, Culinary

1. Introduction

A typical culinary area can be said to be the identity of an area since long ago because it can reflect the
culture of the area. Bandung Regency area is an area in West Java Province that is rich in culinary
tourism. This is certainly interesting because culinary tourism in the Bandung Regency area comes from
the abundant natural potential that the area has. So that many Micro Small and Medium Enterprises
(MSMEs) in the Bandung Regency area utilize the surrounding natural products and then process them
into special foods to be used as souvenirs for visiting tourists. One of the famous areas in Bandung
Regency whose residents take advantage of many natural products is Pasir Jambu District in the Ciwidey
area. Kalua Jeruk is a special food that is a superior product from the Ciwidey area. Kalua Jeruk is
processed from Pomelo fruit taken from the inner skin when it is young. As a typical regional culinary
product, of course, it must be better known to the wider community, especially people outside the
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Ciwidey region. Regional culinary specialties can also develop the potential of MSME entrepreneurs to
advance the culinary sector in the creative industry. In West Java, the culinary field is among the top
three subsectors that are growing rapidly in the creative economy with a total of 26.4% [1]. When it
comes to tourist destinations in the West Java area, especially Bandung Raya, tourists are very
enthusiastic to do culinary tours by trying various regional specialties [2]. Therefore, regional cuisine
can highlight the culture and can introduce the culture of an area to tourists who come to the area. The
use of design concepts on regional food packaging is one of the factors that can attract an audience. In
this case, MSME entrepreneurs who sell Kalua Jeruk generally do not have a design concept for the
packaging. They still use packaging from thick plastic materials without being given any information.

Some previous research or designs that address packaging design are used as references to be the basis
of theory and to look at ideas and opinions about theories that have been analyzed in previous research.
This reference includes “The Visual Cultural Expression of SMEs (Small and Medium Enterprises)
Through Packaging Design” written by Moch. Junaidi H., Faruk HT, Lono Lastoro S, and Yasraf Amir
P. explain that packaging design is a product expression that can be achieved through a creative process
that can communicate emotions, culture, social, psychological, and product information to consumers
through a collaboration between the physical and visual elements of the packaging [3]. Vita Dhameria
in her journal explains that packaging design is one of the most important factors in product sales.
Graphic elements in packaging design can determine whether the packaging is attractive or not in the
eyes of consumers [4]. Described by Moch. Junaidi Hidayat and Faza Wahmuda in their journal that
packaging must be able to convey messages through informative communication, as well as
communication between sellers and buyers. Packaging is also not only a container for the product, but
the packaging must be able to sell the product [5]. Benny Rahmawan Noviadji explained in his journal
entitled "Traditional Packaging Design in the Current Context" that the success of packaging
attractiveness is determined by the aesthetics considered from the beginning of packaging planning
because basically packaging must contain an aesthetic value in harmony between the shape and
arrangement of graphic elements without removing the impression of the type, characteristics, and
properties of the product [6]. Miao Nie in his research explained that designers should focus on the
consumer experience and be able to analyze the consumption factors from consumer perspectives so
that they can design packaging according to market needs [7]. Based on some of the references described
earlier, this design has differences from some of the research or design that has been mentioned earlier
because this design is about designing a good packaging design by the labeling rules for culinary
specialties of the Kalua Jeruk food area from the Ciwidey area of West Java as one of the media to
develop Micro, Small, and Medium Enterprises (MSMES) in the creative industry. According to the
Ministry of Tourism and Creative Economy Republic Indonesia, the scope of the creative industry
includes 15 sub-sectors. The sub-sectors consist of advertising, architecture, the art goods market, crafts,
design, fashion, video, film and photography, interactive games, music, performing arts, publishing and
printing, computer services and software, broadcasting, research and development, and the last subsector
is culinary [8].

Kalua Jeruk is a typical food from Pasir Jambu District area in Ciwidey area, southern Bandung
Regency. This food is in the form of sweets processed from the inside of the white Pomelo peel or
albedo. The processing process is quite long, starting from cutting the young grapefruit, then the
separation between the inner skin or Albedo with the flesh of the fruit, then the Albedo is soaked in lime
water so that the bitter taste contained in the albedo disappears. The soaking process takes approximately
overnight. After the soaking process in lime water, continued soaking in boiling sugar water. Then the
albedo is cut into pieces and given fruit flavorings. This fruit flavoring is represented by the colors found



in Kalua Jeruk, such as the original taste or sugar flavor represented in white, strawberries represented
in red, durian is represented in yellow, melon is represented in green, palm sugar taste is represented in
brown and orange flavor is represented in orange color. In its packaging, generally, MSME
entrepreneurs who sell Kalua Jeruk still use thick clear plastic materials for their packaging without
containing any information. While good packaging is packaging that contains information about the
product and follows the applicable packaging rules. Albedo which is the main raw material for making
Kalua Jeruk can be seen in figure 1.

¢

Figure 1. Albedo which is the main
raw material for making Kalua Jeruk

Packaging design is a creative design that connects the shape, structure, material, color, product imagery,
typography, and other design elements with product information so that the product can be marketed.
Packaging is used to wrap, protect, ship, dispense, store, identify and differentiate a product in the
market. Packaging design aims to meet marketing objectives by communicating information about the
product to consumers. The function of packaging is not only as a product protector, but the packaging
must also be able to sell products in it. The safety of a package is also very important, especially in the
packaging of food products. Food safety can be seen in packaging materials that do not harm these foods
and can protect food from toxins and bacteria during distribution and storage. This is to ensure the
quality of food is maintained properly [5]. Packaging design is one of the factors that must be considered
in the sale of products. Graphic elements in the packaging design can be said to be the determinant of
the attractiveness or not of a package in the eyes of consumers. Packaging design can convince
consumers so that consumers are encouraged to buy the product [2]. Packaging design is also a means
to convey the message so that the message can be remembered by the audience. Therefore, the packaging
design must be informative, communicative, and affect consumers. Designing packaging designs on
regional specialties is also one of the efforts to increase the potential of Small and Medium Micro
Enterprises in the Culinary field. The existence of this creative process is also considered capable of
improving the image of local products to be better known to the wider community. This is because Kalua
Jeruk has become a regional identity, especially the Ciwidey area which holds firm for generations of
concoctions until [noM. The design of this packaging design uses qualitative research methods with data
collection methods in the form of interviews and observations with entrepreneurs of one of the Kalua
Jeruk MSMEs in Ciwidey and the Kalua Jeruk consumers. The qualitative method was chosen because
it is needed to dig deeper and detailed information about Kalua Jeruk from MSME entrepreneurs as well
as information from the point of view of kalua jeruk consumers themselves about the packaging
currently used.



2. Method

h’his approach in design uses qualitative analysis Wwith data collection methods in the form of
observations and interviews to collect data on the processing of Kalua Jeruk and observation of
interactions between MSME entrepreneurs and consumers, these observations are related to the reaction
of prospective buyers when looking at the packaging of Kalua Jeruk. The use of qualitative analysis
aims to collect data in the form of words and images that are not numbers. This data can be collected
through interviews, records from field observations, photographs, video recordings, and documentation
[9]. The observation method is carried out using non-participant observation methods. Another data
collection method used is an open interview conducted with the manager of one of the MSMEs that
produces Kalua Jeruk. The interview in the form of personal communication with the manager of one
of the MSMEs will focus on how the process of making Kalua Jeruk to the packaging process then
related to the packaging used today and the efforts that have been made to increase consumer interest.
Other interview methods were addressed to respondents of 15 Kalua Jeruk consumers at the store to find
out their opinions about the Kalua Jeruk packaging that is now used and their opinions about what kind
of packaging is good and attractive. The interview method is a data collection technique by asking
questions directly by the interviewer or data collector to the respondent to collect data and information
from the respondent which will then be recorded and analyzed [10]. Furthermore, the results of the
interview with the respondents will be concluded and then used as one of the references for the design
of the Kalua Jeruk packaging design. Other data sources are obtained from the results of documentation
and library reviews. Documentation can be in the form of photos during observations in the field, while
library reviews can be in the form of books and journals whose discussions approach the topic to be
studied.

3. [Results and Discussion

3.1 Results

Kalua Jeruk’s packaging design is designed with a modern concept. As the concept is represented by
the use of bright colors derived from the color of flavor variants of Kalua Jeruk. The use of patterns
consists of drawings of the main raw materials for making Kalua Jeruk with a vector design, this aims
to introduce consumers to the main raw materials for making Kalua Jeruk. In this packaging design there
is also information about products that contain product names; types of product flavor variants; product
images; Halal Indonesia logo; net weight of the product; product expiration date; information about the
product briefly; product composition; as well as appeals regarding the use of products; logo reusing,
reducing, recycling; logo throw garbage in its place; as well as information about the producers or
entrepreneurs of the Kalua Jeruk MSMEs. This product information is published based on the labeling
rules on food packaging which must be clearly stated [12]. The chosen type of this packaging used is
the Standing Pouch type, this type of packaging can make the packaging design look better when
displayed on store shelves. In addition, the type of standing pouch packaging uses aluminum foil
material that can make the product last longer and be protected from dust, bacteria, and direct sunlight.
The design results of this packaging design are presented in the form of a 3D mockup by showing the
position of the front and back of the packaging.

3.2 Discussion

The discussion section will explain the design process of Kalua Jeruk packaging design. Starting from
the stage of determining the concept, the design stage to the finalization stage of packaging design.
Kalua Jeruk is candied from processed inside the skin of white Pomelo or Albedo. Based on the results
of personal communication with one of MSME Kalua Jeruk entrepreneurs, Albedo is processed using
hereditary recipes and then packaged using thick plastic materials. Kalua Jeruk is made without the use



of preservatives and is completely purely handmade. This is one of the advantages of Kalua Jeruk. So
that Kalua Jeruk has an expiration period of 30 days after it is finished processing and packaged. This
sweet has several variants of the taste of fruits. Each flavor variant has a color that represents that taste.
It is these colors that make this sweet look unique. The flavor variant generally consists of a dark brown
palm sugar flavor, a light brown mocha flavor, a pink strawberry flavor, orange orange, green melon,
and yellow durian. Generally, Kalua Jeruk sellers offer selling prices according to the amount of weight
of Kalua Jeruk to be purchased. If you want to buy as much as 1 kilogram, the price is Rp 50. 000, if
you want to buy 1/2 Kilogram then the price is Rp 25. 000 and for 1/4 Kilogram the price is Rp. 12. 500.
This price can consist of 1 flavor variant or a mixture of all flavor variants.

As one way to increase consumer interest and develop the potential of MSMEs, it takes designing
packaging designs for Kalua Jeruk food that look unique and attractive but still with the applicable
packaging rules. Packaging design is a creative design that associates shapes, structures, materials,
colors, product imagery, typography, and design elements with product information so that products can
be marketed [11]. Packaging is one of the areas in visual communication design that has many specific
provisions because of its functions directly aimed at consumers, including engineering, creative
provisions, communication, and marketing that must be poured into visual language. Packaging is part
of the product that is facing consumers and can attract consumers. Packaging can be said to be good if
it contains information about products that follow the applicable packaging rules. As in Law No. 18 of
2012 concerning food article six which contains rules regarding labeling on food packaging. Labeling
on food packaging is mandatory. As for good packaging, it must contain a description such as the
product name; list of materials used; net weight or full net contents; name and address of the party
producing or importing; halal for those who are needed; date and production code; date, month and year
of expiration; distribution permit number for processed foods; materials used. All information must be
written and printed firmly and clearly so that it is easily understood by the public [12]. Some elements
are important in packaging design. Among them are the main display, typography, color, and images or
photos. The main display on the packaging is devoted to the provision of brand identity and all elements
included in the packaging labeling rules. This part is the most important because it serves to
communicate the strategy of brand marketing. Therefore, this main display section needs to be
attractively designed to be able to attract consumers. Information about products can be arranged
hierarchically to look better to consumers, can be started from more important information, namely
product name, brand identity, product type, and then followed by other product information.

The packaging design process starts from the discovery, creation, refinement, implementation, and
production stages. The discovery phase includes consumer research as well as visual analysis. The
creation stage includes brainstorming, establishing messages and communication hierarchies, mood
boarding, developing concepts, and presenting designs. The next stage is refinement, where the proposed
design has been approved. The implementation stage includes the final stage of packaging design. Then
next is the production stage to print the results of the packaging design [15].

Based on the results of observations and interviews, it can be concluded that Kalua Jeruk already has
packaging, which is packaging made of thick clear plastic. However, the packaging still does not contain
information that complies with packaging labeling rules. Therefore, the author will design a packaging
design for Kalua Jeruk food by taking one of the producers and sellers of Kalua Jeruk. Other design
concepts include design strategies and marketing communication strategies [15]. The design strategy in
this design starts with the design concept idea on the packaging. The concept idea taken is to use a visual
of Kalua Jeruk made using vector style and then create a pattern and use the color of each variant of the
taste of orange as seen in figure 2. In addition to representing flavor variants, these colors also have a
cheerful and sweet impression of Kalua Jeruk which can be seen in figure 3. This packaging also presents



an image in the form of a photo of products from Kalua Jeruk so that consumers can find out the
appearance and shape of Kalua Jeruk in the packaging. Furthermore, the layout concept used in
packaging design is a type of central point layout, which is the laying of all information in the middle
position and information forming a hierarchy. Next up is typography, which is an easy-to-read graphic
element and is one of the messenger elements. The selection of typography in the packaging design uses
a typeface that has the impression of a simple, flexible, relaxed, and easy-to-read creature. The main
type of writing used is, type "Alphakind" as seen in figure 4.
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Figure 2. The Shape of the pattern inspired by the main raw
materials for making Kalua Jeruk
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Figure 3. Pallete colors used in this design are derived from colors
that represent the flavor variant of Kalua Jeruk.

ALPHAKIND
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Figure 4. Types of fonts used in this design

The marketing communication strategy used in this design is the AIDA (Awareness, Interest, Desire,
and Action) model. AIDA is the stage of consumer perception when looking at a product and is also one
of the effective ways to convey a message to consumers [13] In this design, the information contained
in the packaging must attract attention (attention) so that consumers will show a sense of interest



(interest) and then arouse the desire to buy (desire) and do buying activities (action) [4] so that the use
of the AIDA model in the design of Kalua Jeruk packaging design can be seen as follows:
1. Attention: Contains a unique packaging design using cheerful colors so that it can look striking
and eye-catching.
2. Interest: Consumers will be interested because they are curious about Kalua Jeruk food that has
an attractive packaging design.
3. Desire: Consumers will be interested in buying because they see a practical packaging design
that contains a lot of product information in it.
4. Action: Consumers will buy the Kalua Jeruk product.

Based on the results of interviews with respondents, it was concluded that they liked the type of Standing
Pouch because it was more practical and more flexible. Therefore, Kalua Jeruk packaging will use a
standing pouch or stand up pouch type packaging made of aluminum foil equipped with a zipper lock.
The selection of this type of packaging so that the packaging can stand upright and look attractive. While
the selection of aluminum foil as the basic material of packaging is so that Kalua Jeruk in it remains
hygienic, resistant to heat and sunlight, it can make the product can last longer [14]. Packaging is also
equipped with safety seal features such as zipper lock to make it more practical and product quality more
maintained and make it easier for consumers to open and close the packaging again, as seen in figure 5.

Figure 5. Aluminum Foil type
packaging is equipped  with
zipperlock

In the design of this packaging design, based on 4 (four) keywords, namely packaging design, creative
industry, Kalua Jeruk, and culinary, the design will focus on these keywords. The following are the
stages of packaging design work for Kalua Jeruk. The design of Kalua Jeruk packaging design will be
designed within the form of Standing Pouch packaging. The Standing Pouch packaging form has the
advantages of being practical, and hygienic and can be set up on store shelves or storefronts [14]. This
packaging design will come with a pattern of pomelo peel flesh visualized in vector form. This is
inspired by the main raw material for making Kalua Jeruk, namely the flesh of Pomelo peel, which is
seen in figure 7.



Figure 6. Pomelo fruit that is being
cut as a pattern reference

In the packaging design of Kalua Jeruk, there is a writing that contains the main information about
products with large sizes to make them visible [12]. Then underneath there is a picture in the form of a
photo of the product placed in the lower position so that consumers can know the appearance of the
Kalua Jeruk. The design sketch can be seen in figure 7.

Figure 7. Packaging design sketch

The shape of this standing pouch packaging measures 13 x 20 cm to accommodate the weight of the
product as much as 250 grams. Here is the look on the front view and the back of the standing pouch
packaging for Kalua Jeruk as seen in figure 8. The following is also included for the design results of
the front view and rearview. On the front view, the packaging design is equipped with information about
the product name, product type, product photo, Halal Indonesia’s logo from the Ministry of Religious
Affairs of the Republic of Indonesia, net weight, product flavor variant, and description of the product
expiration date as seen in figure 9. Furthermore, on the back view, there is a little information about
Kalua Jeruk products, composition, information about the manufacturer, an appeal to store Kalua Jeruk
at room temperature, and equipped with a reduce, reuse, recycle, and icon throw garbage in place, as
seen in figure 10. Product information contained in the kalua jeruk packaging design is information that



must be loaded based on food packaging labeling regulations that must be written clearly and firmly so
that consumers can understand the information well [12].

Front Back

Figure 8. Standing Pouch
Packaging Form

Figure 9. Front view Figure 10. Back
of packaging View of Packaging

Here are the results of the packaging design Kalua Jeruk based on observation results, interviews,
making concepts and design ideas, and design processes, until the final stage displayed in the form of a
3D mockup that can be seen in figure 11.

Figure 11. 3-Dimensional Mockup Display Kalua Jeruk
Packaging Design



4. Conclusion

Regional culinary specialties can highlight the culture and introduce the culture of the area to people
who enjoy the cuisine. One way to attract consumers to enjoy the culinary is to have a design concept
on the food packaging. Kalua Jeruk is known as a food in the form of sweets that develop in the Ciwidey
area of Bandung Regency. In this case, MSME entrepreneurs who sell Kalua Jeruk generally do not
have a design concept for the packaging. They still use packaging from thick plastic materials without
being given any information. The design of this packaging design uses patterns as the basic concept,
then the colors used also use colors that represent the flavor variants of Kalua Jeruk. The layout used is
a type of center point layout and uses photos of Kalua Jeruk products. The type of typography used is
'Alphakind' which presents a relaxed, flexible and legible impression. The communication strategy used
in this design is the AIDA model (Attention, Interest, Desire, and Action) and uses a type of Standing
Pouch packaging based on aluminum foil equipped with a zipper lock. The design results of this
packaging design are presented in the 3D (3 Dimensional) form of packaging mockups.

5. Acknowledgments

Author acknowledgments Universitas Komputer Indonesia for organizing this ICOBEST event, the
MSME Kalua Jeruk entrepreneurs who have collaborated on this design, and the supervisors who have
supported and guided the writing of this design.

6. References

[1] Humas Jabar. “Ekraf Jabar Masih Ditopang Kerajinan Tangan, Kuliner, Fashion”. Pemerintah
Provinsi Jawa Barat. 22 Februari 2022.
https://jabarprov.go.id/index.php/news/45883/2022/02/22/Ekraf-Jabar-Masih-Ditopang-
Kerajinan-Tangan-Kuliner-Fesyen

[2] Wahdiniwaty, R. (2013). “Makanan dan Hiburan Daerah Sebagai Atraksi Wisata Menjadi
Prospek Bisnis Untuk Meningkatkan PAD (Suatu Survey Pada Wisatawan di Bandung Raya)”.
Proc.Industrial Research Workshop and National Seminar. Vol. 4.

[3] Hidayat, J] M. HT, Faruk. S, Lono L & P, Yasraf A. (2014) “Ekspresi Budaya Visual UKM
(Usaha Kecil dan Menengah) Melalui Desain Kemasan”. Surabaya. Vol. 18 No. 2

[4] Dhameria, V. & SAB (2014). “Analisis Pengaruh Keunikan Desian Kemasan Produk,
Kondusivitas Store Environment, Kualitas Display Produk Terhadap Keputusan Pembelin
Impulsif”. Jurnal Sains Pemasaran Indonesia. Vol. 13 No. 1

[5] Hidayat, J M & Wahmuda F (2013) “Pengembangan Desain Kemasan Kerajinan di Kawasan
Jembatan Suramadu”. Surabaya. Terob. Jurnal Pengkajian dan Penciptaan Seni. Vol. 4 No. 1.

[6] Noviadji, B.R. (2014). “Desain Kemasan Tradisional dalam Konteks Kekinian”. Surabaya.
Jurnal Fakultas Desain ARTIKA. Vol. 1 No. 1

[7 Nie, Miao. (2019). “The Demand Design on Packaging Design”. China. Proc.of the 6th
International Conference on Education, Language, Art and Inter-Cultural Communication
(ICELAIC 2019) Vol. 378.

[8] Wahdiniwaty, R., D. A. W Sya’roni., & E. B. Setiawan (2019). “Model Potensi Industri Kreatif
Skala Usaha Mikro Kecil Dan Menengah Berbasis Sistem Informasi Geografis Di Kabupaten
Bandung Barat Dalam Upaya Meningkatkan Pendapatan”. Bandung. Jurnal Manajemen
Pemasaran, Vol. 13 No. 2.

[9] Moleong, Lexy J. (2018). “Metodologi Penelitian Kualitatif” PT. Remaja Rosdakarya

[10]  Sugiyono. (2016). “Metode Penelitian Kualitatif dan R&D” Bandung. Alfabet



[11]

[12]

[13]
[14]
[15]

[16]

Marianne K, Sandra A. Krasovec. (2012) “Packaging Design” New Jersey. John Wiley & Sons,
Inc

AH2K, B. “Undang-Undang Republik Indonesia Nomor 18 Tahun 2012 Tentang Pangan”
Rumah Kemasan. 30 Mei 2017.: http://kemasan.jabarprov.go.id/download/read/357-undang-
undang-republik-indonesia-nomor-18-tahun-2012-tentang-pangan

Hananto, Brian A. (2019). “Penggunan Model Aida Sebagai Struktur Komunikasi Pada Media
Sosial Instagram”. Surabaya. Jurnal Nawala Visual. Vol 1 No. 2

Wijayanti, Efi D. “Macam dan Jenis Kemasan.” Twinpack Indonesia, 7 Januari 2022,
https://www.twinpackindonesia.com/blog/kemasan/jenis/

Dupuis, Steven & John Silva. (2011). “Package Design Workbook: The Art and Science of
Succesful Packaging”. Massachusetts. Rockport Publishers

Wahdiniwaty, R., D. Firmansyah, A. Suryana, D. Dede, & A. A. Rifa’i. (2022). “Mystery in
Marketing Management Products Post COVID-19 as a Model of Survival Strategy Towards the
Awakening of Micro Small and Medium Enterprises (MSMEs) in the Digital Economy
Era”. Khazanah Sosial, 4(1), 187-210.


http://kemasan.jabarprov.go.id/download/read/357-undang-undang-
http://kemasan.jabarprov.go.id/download/read/357-undang-undang-

	3547d5ff7a1f568cfc4a3672775a38f38b42c03439b27715905bb0cc62f6e202.pdf
	3ed21cca60d4243cec4641661408c57efb5c2c19ea6024f7c12e283b2b33199c.pdf
	3547d5ff7a1f568cfc4a3672775a38f38b42c03439b27715905bb0cc62f6e202.pdf
	8d845dccba44f78e4ae4ef43848ffa83b384a690676c7e25839d3b2ac98c3b34.pdf

