# 2nd Meetings
Presentation
(Presenting an interview result)
Topics    
: Requirements for interviewing people

  Writing investigative reporting and narrative writing 

   Presentation 

Objectives
:  After participating in the meeting, you are able to:

1. make question list before having an interview;

2. write an investigative reporting and/or narrative writing;

3. present the writing.    
I. Requirements for Interviewing People


Managing an interview is a piece of craft. There are some points to be prepared before doing it. They are divided into three sections; those are preparation, executing, and handling the result.

Preparation is important part in managing interview. Here are points you should deal before managing an interview:

1. Since you have already known the topic of the interview, you should find out as much as you can about the topic before the interview. Make a research on it.

2. One of advantages of having a research before hand is that you may come up with a proper phrase questions. You are expected to make phrase questions to get fuller responses and generate a conversation. For example,

You may give,



When you had some time to yourself, what did she do for fun?

rather than,



What were your hobbies?
3.  You had better to know the person you are talking to.
The second point of the interview is executing. While doing the interview, you are expected to:

1. establish credibility immediately: name, institution, position. Perhaps mention an acquaintance in common.

2. make a small gesture to help your interviewee feel in control.

3. get them saying yes to you as quickly as possible.

4. find points you can agree on, find a common ground.

5. treat them with dignity and respect.

6. always be honest.

7. behind the anger is fear, deal with the fear, not the anger.

8. interview with empathy.

9. you may need to create a sense of urgency.

10. don’t make what you need optional, although you can offer them option in providing it.

11. let people say what they’ve planned to say so they don’t sabotage your interview. Then pursue the questions you need answered.

Finally, you may write an investigative reporting or narrative writing as your report. 
II. Narrative Writing
You are expected to apply your knowledge and skills in academic writing to write a portfolio as a report.

   Narration:
· Normally chronological (though sometimes uses flashbacks) 

· A sequential presentation of the events that add up to a story. 

· A narrative differs from a mere listing of events. Narration usually contains characters, a setting, a conflict, and a resolution. Time and place and person are normally established. In this paragraph, the "story" components are: a protagonist (Hanson), a setting (the park), a goal (to camp), an obstacle (nature), a climax (his panic), and a resolution (leaving). 

· Specific details always help a story, but so does interpretive language. You don't just lay the words on the page; you point them in the direction of a story. 

This narrative serves as the opening anecdote that illustrates the topic of the story
Around 2 a.m. something woke Charles Hanson up. He lay in the dark listening. Something felt wrong. Outside, crickets sang, tree-frogs chirruped. Across the distant forest floated two muffled hoots from a barred owl. It was too quiet. At home in New Jersey, the nights are filled with the busy, comforting sounds of traffic. You always have the comforting knowledge that other people are all around you. And light: At home he can read in bed by the glow of the streetlight. It was too quiet. And much too dark. Even starlight failed to penetrate the 80-foot canopy of trees the camper was parked beneath. It was the darkest dark he had ever seen. He felt for the flashlight beside his bunk. It was gone. He found where his pants were hanging and, as he felt the pockets for a box of matches, something rustled in the leaves right outside the window, inches from his face. He heard his wife, Wanda, hold her breath; she was awake, too. Then, whatever, was outside in the darkness also breathed, and the huge silence of the night seemed to come inside the camper, stifling them. It was then he decided to pack up and move to a motel. (Taken from Gerald Grow, PhD.1999. Seven Types of Paragraph Development. http://www.longleaf.net/ggrow/)
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Summary: These resources provide an overview of journalistic writing with explanations of the most important and most often used elements of journalism and the Associated Press style.

Journalism and Journalistic Writing

Introduction

Why is it that mass media outlets feature particular news stories prominently while others receive little, if any, coverage? Although every outlet is different, mass media gatekeepers have traditionally relied on some predictable values to evaluate the newsworthiness of a story. Their decision might impace how the story is covered, including how many resources are spent following the story, and how prominently the story is featured.

In the present era of audience fragmentation, individual audience members increasingly choose what kind of news content they receive, yet traditional news values often still govern how deeply a news story permeates a community. In 1973, Gatlung and Ruge developed one of the first models of news values. Shoemaker el al. followed up in 1987 with a similar model. Both offer a useful framework for understanding how gatekeepers evaluate potential news stories.

Gatlung and Ruge, 1973

· Relevance - How relevant is a news story to the audience in question? For example, a California earthquake almost always more relevant to a West Coast audience than to an audience in Calcutta. 

· Timeliness - How recently did the event unfold? Timing is of the utmost importance in today’s 24 hour news cycle. Recent events, or events in the making, are most likely to lead the news. 

· Simplification - Stories that can be easily simplified or summarized are likely to be featured more prominently than stories that are convoluted or difficult to understand. 

· Predictability - Certain events, such as elections, major sporting events, astrological events, and legal decisions, happen on a predictable schedule. As the event draws closer, it typically gains news value. 

· Unexpectedness - On the other hand, events like natural disasters, accidents, or crimes are completely unpredictable. These events are also likely to have significant news value. 

· Continuity - Some events, such as war, elections, protests, and strikes, require continuing coverage. These events are likely to remain in the news for a long time, although not always as the lead story. 

· Composition - Editors have to keep in mind the big picture—the sum of all content in their media outlet. For this reason, an editor might select soft human interest stories to balance out other hard hitting, investigative journalism. 

· Elite People - Certain individuals, like politicians, entertainers, and athletes, are considered, by virtue of their status, more newsworthy. If someone throws a shoe at an everyday person, it’s probably not news. If someone throws a shoe at the President of the United States, it will likely be in the news for weeks. 

· Elite Countries - Famine, drought, and national disasters are more likely to draw attention if they are happening in “First World” countries than if they are happening in developing countries. 

· Negativity - Generally speaking, editors deem bad news more newsworthy than good news.

Shoemarker et al., 1987

· Timeliness - Shoemaker et al. also recognize timeliness as a critical news value. 

· Proximity - Similar to Gatlung and Ruge’s “Relevance.” The closer an event takes place to the intended audience, the more important it is. This is why huge local or regional stories might not make the national news. 

· Importance, impact, or consequence - How many people will the event impact? Issues like global warming issues have become big news in recent years precisely because environmental changes affect the entire planet. 

· Interest - Does the story have any special human interest? For example, the inspirational story of a person overcoming large odds to reach her goal appeals to a fundamental human interest. 

· Conflict or Controversy - Similar to Gatlung and Ruge’s “Negativity.” Editors generally deem conflict more newsworthy than peace. 

· Sensationalism - Sensational stories tend to make the front pages more than the everyday. 

· Prominence - Similar to Gatlung and Ruge’s “Elite People.” The actions of prominent people are much more likely to make the news than non-public figures. 

· Novelty, oddity, or the unusual - Strange stories are likely to find their way into the news. Dog bites man—no story. Man bites dog—story.

Conclusion

Every news outlet has a different protocol for selecting which stories to run, but some traditional values often determine the “newsworthiness” of a story. The more of these news values a story satisfies, the more likely you are to see it prominently featured in mass media outlets.
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