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CHAPTER I
INTRODUCTION
1. 1. Background
Language is a communication tool that helps the speaker and his/her audience to deliver a message successfully. In order to make the speaker and his/her audience understand the message communicated, we have to know the goals and meanings of the talk so that the communication can be understood and received perfectly. However, nowadays communication often uses slang or reference words which can cause a misunderstanding in doing communication because people has different skill levels in understanding the true meaning of slang or reference words.
English is an international language because many countries use English as a language for daily communication. In Indonesia, English is not used as a second language, but as a foreign language. English in Indonesia is used for government, international business transactions, mass media, and education, especially in the fields of science and technology. This is due to the era of globalization so that English has mastered various aspects of life in Indonesia ranging from economic, social, political, business, and education.

Each text has different liguistic characteristics and social facts. This can be seen from the structure and texture that builds the text. In this paper, two simple text analysis examples are given to prove the design of a good and complete text. Examples of texts used as material for analysis are taken from the text of the slogan of private universities in Jakarta. The issue of how a text is constructed, what are the things that distinguish a text from other texts, why a text used as learning material is considered irrelevant to students, is a problem that can be answered by analysis that applies the LFS theory.

The selection of LFS theory as an approach to the analysis of this research, is based on the idea that this approach is proven capable of answering a variety of linguistic problems, both micro and macro. In fact, Halliday (1994) recommends 21 points of relevance to LFS applications. In addition, the strength of LFS lies in its holistic view of language, namely a view that considers language as a social semiotic. Language is a tool for establishing and maintaining social relationships (See Teich, 1999: 2 and Eggins, 2004: 3-4).

The slogan as a college identity is a medium to convey its message and objectives to the audience that is in accordance with its target. The use of English in the slogan is one of the strategies used by universities in marketing communication activities and the resulting impact can bring the name of the university known to the international level (Nurhayati, 2012: 310). It also shows that universities are innovating in following the developments of the globalization era and being able to compete globally. Then we need to ask what is the meaning behind the use of English in the slogan.

Based on the above background, the researcher is interested in choosing this research with the topic discussing the meaning of the university slogan through LFS studies. The university slogan will come from the private university slogan in Jakarta, then the data will be analyzed by LFS. From there, the meaning of the words will be analyzed and the overall meaning will emerge. With this research, it is expected to help provide wider knowledge to the public regarding the slogan in the LFS study.
1. 2. Problem Identification
Based on the background above, there are 2 main problems that can be found as a discussion and analysis of this research. The formulation of the research problem is as follows:

1. What types of transitivity processes are found in the slogan of private universities in Jakarta?

2. What persuasive strategies were used in the slogan of private universities in Jakarta?

1. 3. Research Goal
The purpose of this study is based on the formulation of the problem that has been made. The purpose of this study is to answer and explain in detail about the problems obtained and explain the solutions to be obtained.

The purpose of this research is to understand the process of transivity that is contained in the slogan of private universities in Jakarta and find the meaning contained therein. In addition, this study also aims to determine the persuasive strategies of the university.

1. 4. Research Benefits
This research is expected to provide benefits related to English literature, in general in the field of literature and specifically in linguistics in dissecting the meaning contained in a university slogan. In this study more specifically discusses the meaning of the slogan of a private university in Jakarta.

A. Benefits for Researchers

Researchers hope this research will be useful for researchers as applications of science, especially linguistics. With direct research to conduct SFL and semantic analysis contained in a slogan.

B. Benefits for the University

This research is expected to increase knowledge and provide useful descriptions as a reference for future students of the University Computer Indonesia in understanding a meaning in the university slogan through SFL analysis.

C. General Benefits

The results of this study are expected to provide an understanding of the study of understanding the SFL agreement in overall semantics about the meaning contained in the slogan.
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