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INTRODUCTION 

Communication is a key element of all business relationships since it can mediate 
various business relationships (Hänninen, N, et al., 2017). At this time, the emergence of 
information and communication technology has changed people's daily lives. Anyone 
connected to ICT (Information and Communication Technology) can use the internet to 
access information and communicate with anyone anywhere (Suryawati, I. G. A. A. 2020). 
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Online marketing communication covers a wide variety of fields, promoting the spread of 
advertising to a wide audience. In the online environment, measuring the effectiveness of 
communication tools is still a challenge in the business world, especially because of the 
complexity of the process (Engesser, S, et al., 2017). Poor communication or inefficiency 
usually leads to poor organizational management and poor business results. Companies are 
encouraged to maintain a good flow of information throughout the organization to improve 
employee performance and business profitability in the long term (Kalogiannidis, S. 2020). 
Online interaction has become the main way for companies and customers to exchange. The 
definition of fostering online relationships is exchanging relationships through internet-based 
media that presents challenges and opportunities for companies (Steinhoff, L, et al., 2019).   

In previous research, it was explained that business communication is an important 
part of business success. Effective communication in maintaining good relationships with 
business partners, customers, and stakeholders. Effective communication is considered a 
milestone in maintaining a successful business (Kalogiannidis, S, et al., 2020). With improved 
communication technology, online communication to deal with environmental problems 
(global) and public health also continues to develop. In this study, trust is very important for 
collaboration and sustainable corporate organization (De Vries, J. R, et al., 2018). Currently, 
many organizations and companies use online media to communicate because it can attract a 
broad audience, while other organizations and companies still seem uncomfortable with 
online media because they do not understand how to interact effectively (Pang, A, et al., 
2018). In another study, it was explained that in a business-to-business (B2B) context, the 
effect of online content personalization and interactive content communication on online 
relationships was examined through trust, satisfaction, and commitment as dimensions of 
emotional mediators. Online communication has a positive impact on online relationships 
through trust and satisfaction (Vilas Boas, A. F. M. 2018). Therefore, good communication 
skills are very important in the business world to benefit each other (Radovic Markovic, M, 
2018). 

This study aims to describe or analyze research results and promote the use of the 
internet to establish long-distance communication for mutually beneficial cooperation within 
the company. 
 

RESEARCH METHOD 

This research used descriptive methods with surveys and interviews from various 
companies in the Bandung area to research or analyze a way of interaction, especially in the 
company's business world, by using cyber communication or remote communication. 
Therefore, researchers ensure that cyber communication in the world of businesspeople in the 
company to establish cooperation relationships can run well.  

Qualitative research is rooted in wholeness's natural background, relying on man as a 
research tool, utilizing qualitative methods, and conducting data analysis inductively. 
Directing his research objectives to find the theory from the ground, descriptive, more 
concerned with the process than the results, limiting the study with focus, having a set of 
criteria to examine the validity of the data, the design of the research is temporary. The study 
results are agreed upon by both parties: researchers and research subjects (Moleong, Lexy. 
2004). 

The population used in this analysis is a company of washing machine and laundry 
equipment based on Jl. Soreang, Bandung Regency and laundry company GT77 located on 
JL. Gerlong Tengah, Gegerkalong, Bandung City, west Java. The time required in this study 
was one month from December 20, 2020, to January 20, 2021, with the method of 
interviewing the company's owner. In finding out the effectiveness of communicating online, 
we use the purposive sampling method. Purposive sampling is a sampling technique by 
determining the required criteria to find sample search information that can be representative 
of research. Purposive sampling is shown in Figure 1. 
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Figure 1. Purposive Sampling (Moleong, Lexy. 2004). 

 

RESEARCH RESULTS AND DISCUSSION 

In this modern era, the sophistication of technology in communication greatly 
facilitates the communication process so that it can be done quickly and infinitely by distance. 
For example, when we send messages through chat applications, calls, video calls, etc. These 
communications are some examples of online communication, which stands for 
communication in the network. As for the process, we need internet access to conduct online 
communication. The communication model is shown in Figure 2. 

 

 
Figure 2. Communication Model (Moleong, Lexy. 2004). 

 
In a communication form of cyber communication, there is a classification that occurs 

in the business world. In verbal communication, communication can still be used to 
communicate with colleagues online and can still be clearly understood by the interlocutural. 
Verbal communication is direct communication in the form of writing and oral 
communication. So that in the world of work-based online can still communicate clearly and 
facilitate a person. 

While in non-verbal communication, communicating using digital technology skews 
more can't be used. Because it will give rise to a misinterpretation of the recipient of the 
information by the communicator, examples of non-verbal communication that cannot be 
done in this cyber communication are communicating in the form of writing or massage text 
that we as the recipient of information can't know the reaction caused by the informer. 
Therefore, establishing non-verbal communication in the cyber communication business 
space cannot be done to the maximum. 
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3.1. Resource Sample Search Survey 
 

In research, businesses and business people who use technology in developing their 
business for the city of Bandung are arguably not difficult. As we know, many millennial 
businesspeople use technology as a partner for their business in today's digital era. The 
advancement of technology is utilized as much as possible to make it easier for business 
people to cooperate or do work. Resource sample searches are shown in Figure 3. 

 

 
Figure 3. Resource Sample Search (Moleong, Lexy. 2004). 

 
Sources are searched based on criteria that the author thinks are suitable to be sampled 

representing other businesspeople. As for such criteria as using cyber communication 
technology to run a business, a purely self-managed business from scratch, managed 
companies are still active today. Therefore, the author appointed a young businessman from 
Bandung who sliced the industry in laundry services (laundry) with the name of laundry 
company GT77. And samples for cooperation partners are laundry equipment companies such 
as washing machines, laundry soap, and special perfumes that are quite famous. 

Find a sample of the research that meets the above criteria is quite difficult. It takes 
the author a long time to figure out which companies are using cyber communications to run 
their businesses. Not all companies on social media use cyber communications to interact 
with them. 

 
3.2.Resource Interview Techniques 
 

Therefore, the author appointed a young businessman from Bandung who sliced the 
business in laundry services (Laundry) located on Jl. Gegerkalong Tengah No.77 Sukasari 
District of Bandung city with the company HayangBeursih as a company that runs on laundry 
equipment such as washing machines, laundry soap, and special perfumes are quite famous. 
The company is located in the Soreang area of Bandung Regency, which uses cyber 
communication to interact with its users. Interview techniques are shown in Figure 4. 
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Figure 4. Interview Techniques (Moleong, Lexy. 2004). 

 
After obtaining the sample to be interviewed, the authors prepare the time and place 

for the interview. On January 11, 2021, the authors and resource person agreed to hold a short 
interview to get information about business communication conducted by the Laundry 
company with its business partners who focus on using long-distance communication and 
relying on current technology to establish this long-running cooperation. Related to the 
Covid-19 pandemic situation, the authors conducted an interview using the online 
communication application, Zoom. From the interview results, the author gets the information 
needed in the making of this paper. 

After the interview is conducted, the authors get the information needed, which is not 
an obstacle when used cyber communication in the business world. Even the company owner 
explained that using increasingly sophisticated technology can facilitate his business 
activities. He also explained that by using this cyber communication, the business he is 
running today is growing and getting bigger. 
 

CONCLUSION 

 
From the problems that occur above, the authors concluded that even in the business 

world. The design of technology-based communication is very influential for the continuity 
of a business. Increasingly sophisticated technology will have a significant impact in the 
future, how we use it as best we can. Because increasingly sophisticated technology will have 
a very bad effect, it can even make a business bankrupt and collapse if it cannot be used wisely 
and safely according to the rules that apply in the business world. But in the many negatives 
that can happen, various benefits can be felt if we are good at using it as best. It does not close 
the possibility of cyber communication in the business world will grow among young 
businesspeople in the future. 
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