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ABSTRACT

This study aims to determine the existence of e-Money and have an impact on increas-
ing income in Micro, Small and Medium Enterprises. The research method implement-
ed in this research is descriptive qualitative. Most people, including MSME entrepre-
neurs, think that the benefits of making e-Money digital payments are very helpful in
processing transactions in the form of non-cash and can be stored on electronic devic-
es so as to minimize the risk of theft and make it simpler. E-Money or electronic money
is involved in a type of digital payment that involves the use of a computer network
which is one of the technological advances. The results of this study are that E-money
has many benefits for consumers, especially for MSMEs (Micro, Small, and Medium
Enterprises) because its existence will shorten time and cost and is an effort to develop
MSME businesses so that MSME business processes can be implemented effectively,
efficiently and economically.
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INTRODUCTION

This study aims to determine whether e-Money boosts income in Small Micro
Medium Enterprises. Money is an object that is portable, dividable, durable, and sta-
ble. Money has three main functions which are identified as a medium of exchange, a
store of wealth or value, and a unit of account. Since it begins around 15,000 years
ago, money has undergone an ongoing process in the form of both change and modus
operandi. Such changes usually occur about major transformations in economic func-
tioning (Soegoto, Eddy Soeryanto, 2014). Globalization and internationalization of
relations together with virtual economic ties have become more stable and the emer-
gence of necessary new technologies and information and communication resources
(Bernal, J. 2017).

This research is important to do because there are often problems with MSMEs
that do not have clarity in recording cash receipts and disbursements so it is necessary
to implement a payment system with a digital system, namely through e-Money so that
it is hoped that this e-Money payment can help in the transaction process, especially
non cash and can be stored in electronic devices so as to minimize the risk of theft. E-
money functions as a non-cash payment instrument and has several advantages that
promote efficiency in conducting transactions compared to manual payment instru-
ments (Husnunnida, M., & Alfiana, F. 2019 ; Soegoto & Suprianti, 2019). Thus, as a
new payment instrument in Indonesia, E-money aims to reduce the growth rate of cash
by utilizing the convenience offered by the transaction tool. Examples of typical inter-
pretations of electronic money considering each of the three approaches are as follows:
1) Electronic money payments with their use must be once and final; 2) The monetary
value, represented by the request of the issuer, keep on the device and then issued after
receiving funds in an amount not less than the volume of liabilities assumed then must
get to pay not only by the issuer but also by other companies; 3) Saving money in elec-
tronic devices can be well received by various parties so that it is very easy and useful.
Various researches in the field of entrepreneurship argue and respond positively to the
existence of this E-money transaction and will greatly affect rapid economic growth,
create jobs, reduce poverty, be motivated to innovate and minimize imbalances in the
economy, especially in suburban or rural areas that really need more attention. in an
effort to develop the region (Kurniawan & Valentina, 2019).

Evidence that MSMEs persisted when the economic crisis hit the world, which
had an impact on worsening economic conditions in Indonesia, occurred in 1997 and
1998. (Lestari & Tumiwa, 2018). This study aims to determine the existence of e-
Money can increase income in busang businesses, one of which is Micro, Small and
Medium Enterprises. This study uses a qualitative descriptive method. It is acknowl-
edged by most MSME entrepreneurs that transactions using E-money are very easy
and provide many benefits and minimize risks such as theft and loss.

RESEARCH METHOD

This study used descriptive quantitative method. Survey was taken to 12 students
who use e-Money in buying products at SMEs. By using this method, a picture of the
use and efficacy of E-money in everyday life can be depicted.
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RESULTS AND DISCUSSIONS

The latest technological developments have made it possible for alternative uses
of cash in small amounts of transactions. Electronic money was authentic born when
prepaid cards by non-banks began to circulate in a wider range of acceptors outside the
original issuer (Rungani & Potgieter 2018 ; Mustofa, 2019). Various groups have ease
in accessing information in many ways and can enjoy the facilities of digital technolo-
gy release and in a controlled manner.

W Yes

= No

Figure 1. E-Money User

It can be seen that 92% of 100% use e-Money as a tool for transactions. They choose e
-Money because it is practical, flexible, makes it easy for users to pay, and if you use e
-money get massive promos that are rarely offered.

mYes ' No

0%

Figure 2. E-Money’s ease of use

100% of students answered that E-money is a payment tool that is helpful in transac-
tion. E-money also provides convenience, speed, and practicality in conducting vari-
ous payment transactions. So, you don't have to bother preparing cash to pay (Lotz &
Vasselin, 2019). In addition, there is no need to accept change in the form of goods,
because with E-Money, the merchant only needs to clear directly through the computer
network. Some people may be familiar with SMEs, but some are unfamiliar with
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SME:s and they believe that E-Money can be used by SMEs because e-money users are
increasing rapidly and are suitable for all types of businesses that are being carried out
by SMEs (Soegoto & Cica, 2018). Finally, it is applicable because it can be used for
a variety of small-value, high-frequency mass transactions, for example, toll fees, pay-
ing for transportation tickets, parking, fast food, and others.

60,00%
50,00%
40,00%
30,00%
20,00%
10,00%

0,00%

Yes No

Used E-Money for transaction

in SMEs 58,30% 41,70%

Figure 3. Used E-Money for Transaction in SMEs

Some people may be familiar with SMEs, but some are unfamiliar with SMEs
and they believe that E-Money can be used by SMEs because e-money users are in-
creasing and are suitable for all types of businesses that are being carried out by SMEs.
Among them, 58,30% several students have made payment transactions at a store,
shop, kiosk to the SME market and use e-money to payment (Pratiwi & Dewi, 2018).
The impact of e-Money is to make digital currencies more valuable and real after that
financial transactions will be easier (Sri Dewi Anggadini, 2017). Non-cash payments
are faster and less complicated and thus shorten the time for both customers and busi-
ness owners. Employee division of labor system will be more efficient and save opera-
tional costs (Soegoto & Rafi, 2018). The quality of system is a set of characteristics
that can be seen by users as they interact with the system at a given time. SMEs can
focus more on developing the business and allocating the funds you have for other
things that are more important.
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Other 8,30%

Figure 4. Student using E-Money

Furthermore, when asked why choosing e-Money as a transaction tool, 75% of
the students answered that the discount made it interesting and 66.7% of them an-
swered that it was because of the cashback. Cashback systems always attract users be-
cause if they buy an offer where the buyer accord a percentage of a refund or even giv-
en a product but meets certain buy conditions. 33.3% of them answered that e-money
are not wasteful and 16.7% of them answered that e-money is ecological (Rehman &
Ayoup, 2019 ; Turgaeva el at, 2020). Spending is also more organized because of fre-
quent financial plans, while the existence of E-Money is eco-friendly because it reduc-
es the amount of paper money. After that, it's safe for people and there is no possibility
of theft. It would be useful if everything can be done through transactions without
cash. 58.3% of the Samples trusted its safety (Jasim & Raewf, 2020). Electronic pay-
ment systems also refer to the capacity of the security system to reduce fraud and pro-
tect users from the theft of funds and personal information. Finally, there is another
8.3% because they have only used E-money once so they have not been able to feel the
impact of E-Money. Every new technology needs to be assessed, analyzed, tested and
applied quickly (GW Rahman & SD Anggadini, 2019).

CONCLUSIONS

All human beings use money to do transaction and payment. The era develop-
ment of technology, introduced the concept of money in digital form or e-Money. Dig-
ital money is more efficient, friendly and some interesting features attract many people
interested in it. E-money has many positive impacts on consumers, especially SMEs.
The existence of E-money helps SMEs in shortening their time and can be more fo-
cused on developing their business.
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